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Welcome to Inside Print

These results highlight a wide range 
of issues relevant to SMEs across 
the print industry. Further to the 
findings, the review commentary 
also focuses on ‘mental health in the 
workplace’.

Exactly half of print business 
owners believe people with mental 
ill health continue to be stigmatised 
in the workplace despite significant 
progress over the past few years. 
To help protect anyone affected in 
their teams, 63% of firms have the 
requisite policies in place to support 
those who work for them. 

Three quarters of print firm owners 
are in favour of a mental health 
helpline, along the lines of the 
NHS 111 service, to help those in 
need to be referred to the most 
suitable service, depending on their 
requirements. This is because many 
firms, notably those at the smaller 
end of the scale, don’t have the 
resources to offer their employees 
the relevant support they may need.

On page seven, you’ll find an article 
focusing on all SMEs surveyed 

across a number of industries that 
details in general how business 
owners are prioritising cost of goods 
over their environmental impact. 

Three out of every four businesses 
in the print industry are actively 
encouraging their employees to be 
more environmentally responsible, 
with 71% going as far as saying they 
would consider offering employees 
one day off a year to volunteer for 
environmental causes. 

Print firms are more likely to prioritise 
the financial cost of goods over their 
environmental impact when making 
procurement decisions; however, 
83% make a conscious effort to 
separate recyclable materials from 
the waste they produce. 

More than any other industry polled, 
63% of print firm owners encourage 
working from home as a way to 
reduce their organisation’s carbon 
footprint and environmental impact.

Page three showcases how we 
recently provided start-up funding 
for Transcend Packaging, a Wales-
based packaging firm focused on 

sustainable paper-based packaging 
– including straws – digital printing 
and biodegradable paper cups.

The firm has already seen impressive 
growth in only a short space of time, 
with deals signed to supply paper 
straws to some of the UK’s leading 
fast food and coffee chains, including 
McDonald’s, along with major 
distribution companies servicing the 
hospitality sector. 

As always, we hope you enjoy the 
latest edition of the newsletter and 
look forward to working with you 
soon.

Hello again and welcome to the latest issue of the Inside Print newsletter. As 
ever, the content inside details what we do and what we can offer. On pages four 
and five, I am delighted to share the latest results of our Business Barometer – a 
quarterly survey of close to 1,000 SMEs across the UK.

Roger Aust 
Managing Director, Print division

Roger

Find us on Social Media:

www.linkedin.com/company/close-brothers-asset-finance/

@CloseBrothersAF 

Search for 'Close Brothers Asset Finance'
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Close Brothers Asset Finance funds 
environmental packaging start-up success

The firm has already seen impressive 
growth in only a short space of 
time, with deals signed to supply 
paper straws to some of the UK’s 
leading fast food and coffee chains, 
including McDonald’s, along with 
major distribution companies 
servicing the hospitality sector. They 
are now seeing extensive demand 
across Europe and North America 
and are in the process of growing 
to a target of 200 employees by the 
end of 2021.

“We are delighted to once again 
have supported an ambitious 
start-up firm that will generate new 
employment in the Caerphilly region 
of Wales,” said Paul Philbrick, 
Sales Director at Close Brothers 
Asset Finance’s print division. 
“Environmental-based products, like 
paper straws, is an exciting market 
for the packaging sector, which we 
are fully committed to.

“We have a long history in the 
printing and packaging industry and 

understand that many business 

owners are cautious about investing, 

but by being creative and innovative 

in the way we fund assets, we have 

helped many businesses limit their 

risks yet still have access to the 

capital needed to grow sustainably.”

Close Brothers Asset Finance has 

committed to a number of Hire 

Purchase agreements for multiple 

assets over a time period up to 84 

months, including a KBA printing 

press that enables printing onto 

various substrates, and the paper 

straw manufacturing machines.

Lorenzo Angelucci, Managing 
Director, Transcend Packaging: 
“There has been an increasing 
demand for sustainability across 
the packaging industry, mainly 
because of customer pressure 
and an increase in regulatory and 
government waste strategy policies.

“Paper is taking on an ever-
growing and important role in the 
government’s waste solution strategy 
and we saw a gap in the market to 
produce eco-friendly products for the 
UK and European markets.

Roger Aust 
Managing Director, Print division

“Partnering with Close Brothers Asset Finance was a logical 
choice because of their long history in the print and packaging 

sector; they were extremely easy to deal with and they understood 
from the off-set what my requirements were, advising and actively 

helping find solutions.”

Lorenzo Angelucci, Managing Director, Transcend Packaging

Close Brothers Asset Finance has provided start-up funding for Transcend 
Packaging, a Wales-based packaging firm focused on sustainable paper-based 
packaging – including straws – digital printing and biodegradable paper cups.
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Print:  
Industry Update  
Welcome to the Close Brothers Asset Finance update of the 
print industry. In this document we highlight a wide range of 
issues relevant to SMEs in this industry. 

The results are based on the Close Brothers Business 
Barometer, a quarterly survey of close to 1,000 SMEs across 
the UK conducted by specialist independent researcher, 
Lightspeed, on Close Brothers’ behalf. 

Where relevant, comparisons are made with national 
sentiment. 

 
n Economic outlook 

n Finance requirements  

n Concerns and priorities 

n Traffic congestion

n Social media

n Broadband speeds   

Economic outlook  
Print SME business owners’ views about the economic 
outlook are broadly in line with the rest of the UK, with 
33% confident the economy will grow (UK: 37%) and a 
further 29% feeling that while it will take longer, better 
times are ahead (UK: 29%). 

A significant minority (30%) are concerned that the 
economy could decline and haven’t experienced any 
true economic growth. 

Looking ahead, most (63%) print firms expect their 
performance to remain static, while 25% are hoping 
to expand their operations in 2019, which is less 
optimistic than the UK average of 38%. Only 4% 
predict their business will contract while 8% expect to 
close down.

Concerns and priorities    
Maintaining cash flow is the biggest concern for 21% of 
businesses in the print industry, followed by ‘competitors’, 
'finding extra working capital’ and TAX / VAT, all at 16%, which 
broadly reflects the national sentiment. 

At 38%, ‘achieving growth’ is by some distance the print 
industry’s main priority, followed by ‘business consolidation’ 
(29%) and ‘paying down debts’ (17%).

21% of print businesses  
say maintaining cashflow  

is their main priority in 2019
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Broadband speeds   
Speed of broadband has become a key decision for many firms 
when relocating, with 54% citing it as an influencing factor. 

While 88% of print businesses are content with their broadband 
speeds, 38% have admitted to having lost business because of 
slow speeds. 

Print operators are, for the most part, pleased both with their 
provider’s responsiveness (71%) and value for money (71%), 
although both track below the national average. 

Social media    
Businesses in the print industry are among the most likely to use social 
media as a sales tool. Of the 63% who do, Facebook is the most 
popular, followed by Twitter and Instagram. 

Half of print firms employ someone to drive their online presence, which 
has had significant success, with 58% having made sales off the back of 
social media. 

Finance requirements     
Over half (54%) of businesses in the industry are showing a strong 
willingness to invest in their operations over the coming months. 

Despite this; 13% of those polled are finding it a ‘major challenge’ 
to access the funding they need and a further 54% are saying that it 
hasn’t become any easier to get hold of finance and is as problematic 
as it’s ever been. 

A combined total of 28% say it’s either become easier or they have 
‘never had a problem accessing finance’. 

Businesses in the  
print industry are  
among those most 
likely to use social 
media as a sales tool

13% of print businesses 
are finding it a ‘major 

challenge’ to access the 
funding they need 

Traffic congestion 
A large majority of print businesses (79%) feel that traffic 
congestion is a significant problem in the UK and it’s only 
becoming worse, according to 63% of those surveyed. 

This is impacting 38% of print companies’ ability to trade 
or operate at their full capacity, in line with the UK average 
of 41%; for a further 38%, traffic congestion has impacted 
profitability (UK: 41%). 

Nearly one in four print bosses (38%) feel the current road 
network is not sufficient to cope with existing traffic levels. 
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Here at Close Brothers Asset Finance, we value the views and opinions of our customers  
and invite them to have their say through our customer survey. The results from our short 
survey help us to shape and improve our service, so it is important that we continue to gain 
valuable feedback.

Here are some of the comments our  
customers have to say about us:

Our Survey Says...

"Close Brothers really 
understood my situation and 

they valued me as a customer 
- thank you for that."

"I have been dealing with 
them for quite a few years 
and always get a first class 

service."

"Extremely happy 
from start to finish."

"Friendly, professional 
service."

"Very good service 
and fast."

"Years of satisfactory 
experience."

"Great team with a 
great understanding 

of my business."

"Good 
communication 
with the small 
businesses."

"Very satisfied, I've already 
recommended to a friend..."
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“There appears to be accelerating positive changes to the  
UK’s recycling system, which will make the efforts businesses are 

making worthwhile.”

Roger Aust, Managing Director, Print Division,  
Close Brothers Asset Finance

• 77% of SMEs actively encourage employees  
 to be more environmentally responsible  

• 81% separate their waste for recycling 

• 64% would consider offering employees a day  
 off to volunteer for environmental causes

Business owners 
prioritising cost of 
goods over their 
environmental impact

“These results clearly demonstrate the 
decisions business owners are faced with 
every day,” said Roger Aust, Managing 
Director, Print division, Close Brothers 
Asset Finance. “On the one hand they 
really want to be ethical in the purchasing 
choices they make, but on the other they 
need to protect their profits. 

“What is encouraging is that the will is 
obviously there; as less environmentally 
damaging products become available 
and, importantly, affordable, they will 
be considered by those making the 
purchasing decisions.”

Recycling rates  
Recycling is a priority for 81% of firms, 
most notably in the engineering sector 
where recycling rates rise to 92%. 

“There are well-known issues with 
recycling in the UK, including China's 
decision to ban foreign waste imports 
from the start of this year,” said Roger. 
“But that, along with the public’s increased 
awareness of the impact of plastic, 
appears to be accelerating positive 

changes to the UK’s recycling system, 
which will make the efforts businesses are 
making worthwhile.”

Environmental volunteering 

Close to two thirds (64%) of firms would 
consider offering employees one day off a 
year to volunteer for environmental causes. 
In London, the figure rises to 79%.  

“Perhaps unsurprisingly, the smaller the 
firm the more reluctant they are to give 
people time off for voluntary work,” said 
Roger. “Only 52% of businesses with 
less than 10 employees would allow their 
people time out of the office; this figure 
rises exponentially the more people they 
employ and the turnover increases.” 

Working from home 

Business owners are far cooler about 
home working than volunteering, with 
only 45% of those polled encouraging 
working from home as a way to reduce 
their organisation’s carbon footprint and 
environmental impact; 48% rejected the 
notion outright with 7% ‘unsure’. 

Greater London is the most open to 
homeworking, with 73% encouraging  
the practice.

Despite nearly eight out of 10 of the UK’s SMEs actively encouraging their employees to 
be more environmentally responsible, the cost of goods is still more important than their 
environmental impact when it comes to procuring products for 76% of business owners. 
The findings are based on Close Brothers Asset Finance’s quarterly survey of almost 1,000 
businesses in the UK and Ireland.  
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Close Brothers Asset Finance is a trading style of Close Brothers Limited. 
Close Brothers Limited is registered in England and Wales (Company Number 
00195626) and its registered office is 10 Crown Place, London, EC2A 4FT.

Flexible finance solutions  
for the print industry 

020 8003 6416
www.closeasset.co.uk/print

Are you looking to purchase new or used equipment, or release 
capital held in existing assets? 

Our team of industry experts work closely with businesses, 
understanding their needs and providing tailor-made solutions for 
business growth.


